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MONGOLIA-CHINA-RUSSIA TOURISM

RUSSIA & CHINA
MONGOLIA’S TWO LARGEST
TOURISM MARKETS

POCCUA U KUTAM — [BA KPYMHEMLWMNX TYPUCTCKUX PbIHKA MOHIONMM
BEEHHNTE - —FHERAEEREFRT I

242K 230K

e Nearly 6 in 10 visitors to Mongolia come from our two neighboring markets.

2025
INTERNATIONAL VISITORS

854K

OF ALL VISITORS TO MONGOLIA

~56%

2026 SEP YTD — ~59%
Russia 250K | China 183K



MONGOLIA TOURISM

A sector In
transformation.

2023-2028
A NEW OPERATING CONTEXT

01 02 03 04 05

New tourism law Visit Mongolia Four-season Support for tourism Regional

Updated legal 2023-2028 tourism businesses development

framework International Reducing seasonality Financing - investment Domestic zones -
promotion support cross-border tourism

THE STRATEGIC SHIFT

Quality - sustainability - regional growth From more tourists — to more value



THE REGIONAL EXPERIENCE

Three neighbors.
Complementary experiences.

. Nature - Nomadlc Cultﬁré - Adventure Culture - Heritage - Cities ' Nature - Heritage - Rail Journeys

THREE DISTINCT EXPERIENCES Different destinations. Complementary experiences.



THE REGIONAL CONNECTION

Connecting three
CoOuntries;

TEA ROAD THE TRANS-MONGOLIAN

Cross-border auto
journey

CHINA €5 MONGOLIA ¢ RUSSIA

An iconic overland journey

MOSCOW —-> ULAANBAATAR -
BEIJING

Auto — Air- Rail — Cross-border-Culture-Business-MICE

TWO ROUTES. ONE REGIONAL OPPORTUNITY. TEA ROAD TRANS-MONGOLIAN



LET’S CONTINUE THE CONVERSATION

Three questions
for our panel

]| 02

Where are the biggest What is holding us back?
opportunltles? Y10 Ham meLuaeT?

[Ae HaxoAATCs rnaBHble BO3MOMKHOCTUN? BRI KHBIEREH4 ?
RRHHBEEME ?

Auto — Air- Rail — Cross-border-Culture-Business-MICE

03

How can we work better
together?

Kak mbl moxkem 3dpdeKTMBHEE

COTPYAHMYATb?

BNWEIEBRSE ?

Let’s hear from our panelists.
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